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Ending on a High Note
AAM LLC Rocks the Box to Raise $6,000 for St. Mary’s in Virtual Food Drive
TEMPE (Aug. 17, 2011) — Five teams of AAM LLC “rock stars” will compete head-to-
head this month to see who can raise the most money in a virtual food drive to benefit

Phoenix’s St. Mary’s Food Bank.

The effort, called Rock Around the (Food) Box, is the final leg of the company’s 20-
month campaign to stock local food pantries in celebration of its 20 years in the
community management business. Company officials hope to raise $6,000, or the
equivalent of 42,000 meals, according to the food bank’s calculations. Tax-deductable
donations for Rock Around the Box are being accepted online at AAM’s secure website,
http://www.firstftoodbank.org/AAM.html through Sept. 19.

Over the last 19 months, AAM LLC has donated nearly 9,000 non-perishable food
items, 1,600 bottles of water and roughly $49,000 in cash to community food banks in
Arizona and greater Albuquerque, N.M., as part of its 20" anniversary “AAM Gives
Back” initiative. The figure includes $20,000 in corporate funds, and a $5,000 holiday
gift-donation made on behalf of AAM’s developer clients and homeowner boards,

contributed toward the effort last year.

Hoping to end its giving efforts on a high note, the company has divided employees and
executives into five teams of rock stars bands -- The Black Eyed Peas, Rage Against
Hunger, The Bruce Stringbean Band, Blue Oyster Cult and The T-Bone Walker Band —
for the Rock Around the Box challenge to benefit St. Mary’s. The goal: to see which

team can raise the most money using the greatest creativity.

“Each of our employees is a rock star in our eyes, especially considering the amount of
time and effort they’ve dedicated to our charitable efforts this far,” said AAM President
Amanda Shaw. “We really hope the public will partner with us in this final push to send

hunger packing.”



About AAM

AAM'’s system of community support has provided more personal attention and expert
care per customer dollar than any other homeowners’ association management team
for over 20 years. Better workload ratios and the longevity of AAM managers ensure
each community will be managed by an industry leader who will treat it as their own.
Homeowners can expect all AAM professionals to be able to answer the same 193
community management-related questions and to attend HOA meetings in person. A
24/7 emergency pager is just one example of AAM’s daily dedication to developing
lasting client relationships and delivering peace of mind. For more information, visit
http://mww.AAMNM.com/ or http://mww.AAMAZ.com/.
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